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HOW YOU CAN SUPPORT US

About this Toolkit

A marketing toolkit is a valuable resource for an
organization to maintain a consistent and effective
presence across various marketing and social media
platforms.

As an industry member, your connections, experience, and
story provide great value to our marketing team in the
form of content.

Follow this guide for tips on how to provide this content to
our team and we will help publish and promote it on our
platforms. This can provide the industry and related
businesses with great exposure.

Thank you for your help!

The Marketing Team

CALIFORNIA LAMB



Our Media Channels

oM 3175

Instagram Followers Facebook Followers Pinterest Followers
@californialamb1 @californialamb @californialamb
Yearly Impressions: Yearly Impressions: Yearly Impressions:
~9,600 ~46,800 ~200,000
11,000 nNew
Website Visitors from Sept 23-24 Youtube
Californialamb.com @californialamb

info@californialamb.com (Stats updated in September 2024) CALIFORNIA LAMB



HOW YOU CAN SUPPORT US

Content Themes

We are looking for content. Our goal is to provide
our followers with engaging and interesting content.

Examples include:
*  Where to buy local lamb

* Retailers

* Direct buy/direct ship companies

* Restaurants that serve local lamb
* Details about events that are serving lamb
* A photograph from an event serving lamb
* Arancher who we can interview
* Alamb dish you’ve prepared
* Industry information or lamb in the news
* Health benefits or information about lamb
* Interesting lamb statistics
* Infographics orillustrations
* Other influencers or industry folks to follow

Send any art, content or ideas to info@californialamb.com
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Examples

Industry Information Photos or Videos
News about no hormone An event photo or video, a
usage, sustainability, the lamb meal you created —

benefits of supporting local grilling/cooking of lamb,
agriculture. farmers markets and food

stand photos, etc.

Rancher Interview or Story
Content
Putting a face to the industry
and the people who are
supported when consumers
purchase California lamb.

Restaurant or Business
Promoting lamb sales through
restaurant reviews, photos of

a meal you purchased, or
where consumers can find
local lamb.

Send any art, content or ideas to info@californialamb.com
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SOCiaI MEdia co nte nt This content can be casual, witty, playful, or factual. Posts can be a

graphic, photograph, video, or just text. We recommend keeping the
length of this content around 200 characters or less. We can always

edit down for you or break content into multiple posts. We accept the
californialamb1  Edit profile adwols O following:

107 posts 539 ‘ollowers 812 following

California Lamb

Kitchenlcooking Photos
California Lamb & is raised by €% California farmers and ranchers whe share a conrection to

el he il 2o ol i 3 * The larger the better (we will reformat for the platform)
* If you are taking photos at an event, please ask permission when

= D o . taking photos of people. Selfies encouraged!
@ . @ S * Preferrable File Types: JPG, PNG, TIFF
Videos
—— * Vertical format for shorts, reels and stories

* Horizontal format for Youtube
* Preferrable File Types: MP4, MOV, Vimeo or Youtube links

o o Links or screenshots of content from other orgs:

Lamb L EEE If you have permission to share something on behalf of someone else,
we’d love to use it to create social content. We accept screenshots,

text in an email, or any other creative way you can send it.

Need help or have a question? Email us!

+ CUTS == LAMB -

fwaanetalrae

Send any art, content or ideas to info@californialamb.com CALIFORNIA LAMB




Website Content

Roasted Leg of Lamb with Lemon-
Tahini Sauce

Directions

The Lamb Preparation

Lemon-Tahini Sauce

Send any art, content or ideas to info@californialamb.com

Guest Writer or Blog Content Ideas

This content will live on the website and can be referenced for years to
come. We recommend this writing have a professional tone. Blog posts
should always have at least one photo, although we can use stock
imagery if no photo is provided. Posts should be a minimum of 400
words and a max of 2500 words.

Recipe Content

Ideally, recipes should have the following:

*  Number of servings, prep time & cook time
* Ingredients & instructions

* Photos of ingredients and final dish

* Videos are great as well

General Website Content

We are always looking for content to be added to the website. If you
have an idea such as best preparation recommendations, health info, a
great story, etc. we are open to suggestions. Please send all content
suggestions to info@californialamb.com.

We can not accept any content that talks bad about another organization, protein
or industry. Thank you for understanding.

CALIFORNIA LAMB



Let’s Work Together

CALIFORNIA LAMB
Locally Produced, Sustainably Raised and Absolutely Delicious
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